
11. How meny eubeeriberl did you haVe Ifter one yur of ogeration? Thre. year17 FIVe
yelrl? If you hrJW not be.n in operation that lo.,g, whit a,. your proj.ctions .. to the
p.rcen_. of hom•• PUled that wm lubscribe to your wtrlltll C81)1••yttem ene y_
after IBunch, three y..... after launch and five yea,.. att.r Ilunetl7 What II tn. bail for
your eattm.t,d IUb'criber penetration?

12. Yihat .,. the ratn yo", ct'I.,.. your .ubecribera for your buIo tier of..NIce? How m.ny
chann..are In your MIle P'lcka;e'? 'Nhat ....U\e ratH~. the ~ble operatortl) in your
am charge for billa liNlee? How many channel. dote the cable operator atrer In hit
baeic piCkaGe? How mtny of thole channel. ~rnpt1.. loeally-ml"d••d prc;rImmlng
(bullMin boIrdI, PEG chlnnell, Itc)?

rI/9"J ~('~ C:z.2

W/~t~~)

M ~ ,;o-;rJ-~ ~'f
~ V~/& ~~
IV V bMIC, '+--f'Ay

C~"t/S .

Pase~



13. VVh.t .,.. the rwtes you charge youraublcribef'l for your other tlef'l of••rvtce? How many
chann. are in your other tfetl1 VVhat .... the NtI. that the cable ope...tor(s) In your
IIJ'n charge for their other tiera of••rvice? How mlny of tne Ct'Iann", on no,.,.~c tJers
campri•• locaJly-mlndated prog~mln; (burretfn bOlrdl, PEG chWtnell, etc)?

J!/:Jf OJ-­

rl f.9 tptf

~J, 97
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14. Is any pOrtIon of your market .llVId by another non-cable multid1annel vtdeo
programming di..trfbutor,? If 1M, what portfon of the mlrtcet ia MrVed by the ether
dJatributor?

15. Hewvigcroul is the competftlon for progl'lmming among multichannel Vfdeo programming
di.trtbutors In your mwket .r.?
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WIRELESS CADLE QUESTIONNAIRE

OPERATING SYSTEM ISSUES

Name of Wireless Cable Operator: RE(' Serv i ce s/ Inc.

Location of Operating System: Lindsay, OK

1. When did you launch this system? 19B9

PARTB

2. Had the FCC been responsible for delays in launching this system? If so, please provide
details.

Yes. Slow on issuing our license. We were the only applicant for this area.
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JUN-06-94 MON 19:39 WIRELESS CABLE ASSC INTL FAX NO. 202 452 0041 P. 09

3. How many microwave channels are employed on your system? _1_0__

4. How many microwave channels do you anticipate adding? __16__

5. If you utilize VHFAJHF antennas at the subscriber's home to deliver local broadcast
signals, how many additional channels are provided to subscribers? ....7 _

6. Do you anticipate using digital compression? If so. what factors will dictate when you
install compression technology? Do you anticipate using a hybrid analog/digital syatem
either as a transitional vehicle or as a final system design? If so. please provide details.

Cost is the main factor to determine what system and when we will use it. We
do want to add channels. Technology will have to produce the same clear picture
that we now get or we will not use any compressions system until it can.
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7. Does your system compete directly with one or more cable systems? If so, pieau list the
name of the cable system(s). identify its franchise area, it penetration percentage based
on home passed, and provide its current channel capacity?

No. We can't compete because of program cost difference. We do serve areas not
served by a cable company. The cable systems in our area are Tel and MultiMedia
with some small local systems in the area.

8. Please identify the percentage of your wireless cable system service area that overlap
with the area served by the cable operator(s) in your area and the number of homes
within the oVerlap zone?

We try to serve the rural areas not served by cable companies.

9. In your opinion. how long Will it take for this system to serve as a competitive alternative
to cable? VVhat is the basis of your projection?

10. How many homes are within the coverage pattern of your system and what percentage
of thoae homes do you anticipate you will be unable to serve due to terrain blockage,
buildings or foliage without using repeaters?

50,000 homes in the area.

Expect to serve 10%.
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11. How many subscribers did you have after one year of operation? Three years? FiVe
years? If you have net been in operation that long, what are your projections as to th.
percentage of homes passed that will subscribe to your wire4esa cable system one year
after launch, three years after launch and five years after launch? 'M1at i. the basis for
your estimated subscriber penetration?

One year ­
Two years·
Three years
Present

12. What are the rates you charge your sub&cribers for your basic tier of service? How many
channels are in your bUic pac;kage? What are the rates that the cable operator(s) in your
area charge for basic service? How many chlnnels does the cable operator otrer tn his
basic package? How many of those channels compriM locally-mandated programming
(bulletin board., PEG channels, etc)?

We offer nine channels of basic programming for $17.95. This includes one PPV
channel. The average basic rate charged by the cable operators is $11.00 for
15 channels with one bulletin board channel.
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13. VVhat are the rates you charge your subscribers for your other tiers of service? How many
channels are in your other tiers? 'M1at are the rates that the cable operator(s) in your
area charge for their other tiers of service? How many of the channels on nan-basic tiers
comprise locally-mandated programming (bulletin boards, PEG channels, etc)?

We charge $17.95 for basic and an additional $11.00 for the premium channels - a
total of 10 channels.
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14. Is any pOrtion of your market served by another non-cable multietlannel video
programming distributors? If yes, what portion of the market is served by the other
distributor?

No.

15. How vigorous is the competition for programming among multichannel video programming
distributors in your market area?

Small.
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WIRELESS CABLE QUESTIONNAIRE PARTS

OPERAliNG SYSTEM ISSUES

Name of Wireless Cable Operator: Cf-.. o~<:.eTVJ ~ fV1LC" (""(.) c,0"'""'t

Location of Operating System: ~o r t- W4>.'1 ""\. e c (J\J / 1S.... 1 c; -/.'( / tNt T....

1. When did yeu launch this system?~"I 'i" ~~.J. I "I' (

2. Had the FCC been responsible for delays in launching this system? If so. please provide
details.

oIe.{~Y5

Ie "'j-fl 6 P fl.. f?

(J..e~ =c -e .1 .

II'"

I T F '5

No

c.e...l:, I e 6 f e r~..:I-{) r- uJ-t.5

F=cc.

Zo"\e

~o - s s I
"'-'\~l~ 5 .
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3. How many microwave channels are employed on your system? ;2 ( -b J.. (

4. How many microwave channels do you anticipate adding? CAf f.:. 3::z.. I·..... /,po f4. ~1t.~1.:.,.,.f "
1".~",\

5. If you utilize VHF/UHF antennas at the subscriber's home to deliver local broadcast
signals, .how many additional channels are provided to subscribers? 5

6. Do you antioipate using digital compression? If so, what factors will dictate when you
install compression technology? Do you anticipate using a hybrid analog/digital system
either as a transitional vehicle or as a final system design? If so, please provIde details.

oleIN<. ..........e/ ~"\ /

-I-u a /.,f~ "'-'

.p

.
c:::.o"""'"rres<)/tJ .....

rA..+e

[Je

r COCo\. I I.

~ (l o1j; +A-I

~ hrbf'- i j s '1<5 -h ~

ITFSe:;../IG-x.

(lV'7A.oN\ ~ : ~ J

'5fa;,j /e;'t I

t
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Does your system compete dIrectly with one or more cable systems? If so, please list the
name of the cable system(s), identify its franchise area, it penetration percentage based
on home passed, and provide its current channel capacity?

C 0 ..... c~'S+) For +- Wf.-(.Q / N e a.J ~,J~"'t I

7.

C G X.
I

(Sre ">"''''"'' I 6",,'7' a~t .. 1'1-1; J l ",",j) Mr)

~~~

8. Please identify the percentage of your wireles, cable system lervice area that overlap
with the area served by the cable operator(s) in your area and the number ot homes
within the overlap zone?

9. In your opinion, how long Will It take for this system to serve as a competitive alternative
to cable? What is the basis of your projection?

We. ..orR c..""c-C"'e",,+ly ~ C.cl~~-I-:+:"e. -..(-/-er-",..+;Je b"'~f:J ""-ft.'"

pr'~c.l~) c;"'~ ('''0.Jr",~-.-~ ....). HQW f: ll c"j ~e. w·.ll ,1~y5
t,~ve tft.WIlY c.,~~..... ""t:l$ c.c. ....+t·/~o~f'rt"~;c .... ;~ ",-";'c·II'-t..e~.

10. How many homes are Within the coverage pattern of your system and what percentage
of those homes do you anticipate you will be unable to serve due to terrain blockage,
buildIngs or foliage Without using repeaters?

F-f.-- W#""/~ e ~ ) f~ 70d fHt
•
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11. How many subscrtbers did you have after one year of operation? Three years? Five
years? If you have not been in operation that long, what are your projections as to the
percentage of names passed that will sUbscribe to your WIreless cable system one year
arter launch, three years after launch and five years after I;lunch? What is the basis for
your Qstimated subscriber pene:tration?

1 ' 'fro
.. ; S & N""-

12. What are the rates you charge your subscribers for your basic tier of service? How many
channels are in your basic package? What are the rates that the cable operator(s) in your
area charge for basic service? How many channels does the cable operator offer in his
basic package? How many of those channels comprise locally-mandated programming
(bulletin board$, PEa channels, etc)'?

~ ~o. 00

iWl. c.l",4a, 0 i'S""ey>

,er c."'~lu,'\.ls A."",(

S 0 f+ - ~: or'

O~'S",et) I ~ <:..1..,.... Oo\.c/.$

~ .....~ ~ 0 l.f - ~ ~ ,...

t...#e ...U'i - ~~ ",J..,1,).::~
10'" II
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13. What are the rates you charge your subscribers for your other tiers of service? How many
channels are in your other tiers? What are the rates that the cable operator(s) In your
area charge for their other tiers of service? How many of the channels on non-basic tiers
comprise focally-mandated programming (bulletin boards, PEG channels, etc)?

We o..p.+~.r ~e. b",-lt&."",c:.t"~

"" ~ J. "'5 /., '" oJ ~; ..... e / !+rl 0 .

-
(1) prt +er<'"'t, ~ 5'tr.',J~c.Q iF Zd . 57

"--"

~(. c.L.. .........,l ~4I.'$.~c:....

("'-) L~"",:+Ct~ rs~~~c: :#7. ~(.

+- T .....~ +- F~",c:..l,;!:.~ -r

c:. -..t,.lll G.....~".o{

,... 1'\'" ~ +- Fr-c..... cJ" ...

c. c..~ I e Q,."" ... r,(

{oc~ I
I

10 I\. c-e

,- I' (\ II + ~7' i.'-t::=C;;$f.""'"l'"'""'- '1 I c..o ec.. '1

INI I W~N I
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14. Is any portion of your market served by another non-eable multichannel video
programming distributors? If yes, what portion of the market is served by the other
distributor?

No---
15. How vigorous is the competition for programming among multichannel video programming

distributors in your market area?
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WlREL.ESS CABLE QUEstiONNAIRE

OPERATING SYSTEM ISSUES

PARTe

Name of Wirel~ss Cable Operator:

loc~tion of 0p9rating !~Y6t.m: .

Superchannels of Las Vegas, Inc.

Las Vegas, Nevada

1. When did you launch this system?~1

2. Had the FCC been rosponsible for delays in launching this system? If so, pJease provide
details.

We have waited and continue to w.1t for aome licenses to be

issued.
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JUN-OB-94 WED 11:48 WIRELESS CABLE ASSC INTl FAX NO. 202 452 0041

P.09

P,09/19

J. How many microwave channels are employed on your sy!tAm? 23

4. How many mic·owave channels do you anticipate adding? __8__

5. If you utilize VHF/UHF ~ntenna. at the subscriber's home to deliver local broadca$t
signals, ,hOW many additional chaMels are provided to subscrib9rs? 11

6. Do you anticip~te using digital comprelslon? If so. what feetors will dictate when you
install compression technology? Do you anticip;te using a hybrid analog/digital system
either as a transitional vehicle or as a final sY$tem design? If so, please provide details.

We do plan to launch digital compression as soon as it is
economically feasibl~. Detail$ have not been decided on.
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JUN-08-94 WED 11:49 WIRELESS CABLE ASSC INTL FAX NO. 202 462 0041

P. 19

p, 10/19

1. Does your system compete directly with one or more oable tyttems? If ~O, pl~a~e list the
name of the cable ayctom(I), identify it& franchise .re., It penetratton percentage based
on home passed, and provide its current channal eapacity?

Prime Cabl~ Clark County NevadA

Penetration 56%

Channel Capacity 51

8. Please identify the percentage of your wirel... ceble system UNice area that overlap
with the area served by the cable o~rator(s) in your area snd the number 0' homes
within the overlap zone?

100'; o'Verlap 350,000 homes

9. In your opinion. how Iono will it take for this system to serve AI a eOfT\petitlve Iitemative
to cable? 'Mlet i.s the basia of your projection?

2 years based on reaching' 151. penetration

10. How many home8 Qre within the coverage pattem of your system And Wh8t percentage
of those home. do you 8nticlpate you will be unablt to serve due to terrain blocl<age,
buildings or foliage without using repeaters?

350,000 homes

5 - 8:'. unable to Serve
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W:RELESS CABLE ASSC INTl FAX NO. 20( 452 0041 P. 11/19

11. How many sUbscribers did you hav. after one yt~r of operation? Thr~. ycars? FIve
years? If you have not been i" operation that long, what are your projections as to the
p!!rcentage of homes passed that will sUbscribe to your wireless cable sy.t.m onQ year
after launch. three y.ars afhJr launch and five years after launch? What is the basis for
your estimated subscriber penetratIon?

1 year J'
3 years

5 year projection
after 5 years

2 years

subs bas ed OJ penetration

12. \Nhat are the rates you charge your cUbscribtra for your betaie tier of..Nice? How many
chllnnel& are in your basic packIQI'? Whit are the rates th8tthe cabl. operator(s} 'n your
area charge for blsic service? How many channels doea the cable operator offe, in "'i,
baGio package'? How many ot those channefs comprise locally-mandateel programmfng
(bulletin boards, PEG channels, etc)?

Basic $18.95 for 30 channels 1nclud1na off air

Cable Basic $24.02 for 42 channels includ1na 3 10cal1;
Mandated channels
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JuN-08-94 ~ED 11:49 WIRELESS CABLE ASSC IHTL FAX NO. 202 452 0041

P. 12

P.12/19

13. What are the rates you charge your subScribers for your other tiers of serviee? How many
channels are in your other tiers? What are the rat.es that the cable operator(s) in your
area charge for t.heir other tiers of service? How many of the channels on non-basle tiers
comprise locally-mandated programming (bulletin boards, PEG channels, etc)?

Pte~!~m Basic $29.95 for 33 channels
No other cable tiers

_..... - ..- .._.. -



JUN-08-94 WED 11:50 WIRELESS CABLE ASSC INTL, FAX 110. 202 452 0041 P.13/19

Is any portion of your merket seNed by anottJ\..f non·c
programming dlstTlOutors? If ye~. what portion of the markl
distributor?

Yes S~ATV serves about 20,000 Apartmen~s

! .'ltichann,J video
'Ned by the other

15. How vigorous is the comp&tition for programming emong multichannel video programmIng
distributors in your market area?

We do not not~ce much competition
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WIRELESS CABLE QUESTIONNAIRE

OPERATING SYSTEM ISSUES

PARTB

Name of Wireless Cable Operator: Wireless Broadcasting Systems of Fort Pierce, Inc.
d/b/a Coastal Wireless Cable Television

Location of Operating System: 8423 S US 1, Port St. Lucie, Florida 34952

1. When did you launch this system? 5/15/92

2. Has the FCC been responsible for delays in launching this system? If so, please provide
details.

Yes.

In order to launch our first twenty channels, it took until the day before our projected
launch date to complete the necessary licensing. Additionally, we were delayed by
almost another year to process the paperwork necessary to launch eight more channels.



3. How many microwave channels are employed on your system? 30

4. How many microwave channels do you anticipate adding? 31

5. If you utilize VHF/UHF antennas at the subscriber's home to deliver local
broadcast signals, how many additional channels are provided to subscribers? 0

6. Do you anticipate using digital compression? If so, what factors will dictate
when you install compression technology? Do you anticipate using a hybrid
analog/digital system either as a transitional vehicle or as a final system design?
If so, please provide details.

We anticipate using a hybrid analog/digital system wherein we provide a low-cost
traditional type package of cable channels delivered via analog and a
supplemental collection of programming and other services via digital.

This approach will continue until digital set-top units are available at greatly
reduced costs.



7. Does your system compete directly with one or more cable systems? If so, please list the
name of the cable system(s), identify its franchise area, its penetration percentage based
on homes passed, and provide its current channel capacity?

ADELPIDA CABLE

Serving all of Martin County and the City and unincorporated areas of Port St. Lucie in
St. Lucie County.

Estimated penetration is 65 - 70%

Channel capacity is 60

TCICABLE

Serving the City and unincorporated area of Fort Pierce in St. Lucie County and Vero
Beach in Indian River County.

Estimated penetration is 70 - 75%

Channel capacity is 52

8. Please identify the percentage of your wireless cable system service area that overlaps
with the area served by the cable operator(s) in your area and the number of homes
within the overlap zone?

99%
150,000 homes

9. In your opinion, how long will it take for this system to serve as a competitive alternative
to cable? What is the basis of your projection?

It already is. Based on an approximately 10% penetration in the competitive market
area.

10. How many homes are within the coverage pattern of your system and what percentage of
those homes do you anticipate you will be unable to serve due to terrain blockage,
buildings or foliage without using repeaters?

150,000 homes
10% not able to serve.



11. How many subscribers did you have after one year of operation? Three years? Five
years? If you have not been in operation that long, what are your projections as to the
percentage of homes passed that will subscribe to your wireless cable system one year after
launch, three years after launch and five years after launch? What is the basis for your estimated
subscriber penetration?

1st year
2nd year
3rd year
5th year

]

(

actual
projected as of May 1995
projected as of May 1997

Projections based on business plan. Penetration of approximately 15%

12. What are the rates you charge your subscribers for your basic tier of service? How many
channels are in your basic package? What are the rates that the cable operator(s) in your area
charge for basic service? How many channels does the cable operator offer in his basic
package? How many of those channels comprise locally-mandated programming (bulletin
boards, PEG channels, etc)?

COASTAL
ADELPHIA

TCl

$16.95
$23.45

$21.40

26 Channels
42 Channels (Franchise requires a local

government channel that they have
yet to launch)

43 Channels (I local government, 1 local
announcements)

COASTAL "Broadcast Basic"
ADELPHIA "Broadcast Basic"
TCl " Broadcast Basic"

- 15 Channels -
- 12 Channels -
- 19 Channels -

$ 5.95
$10.00
$ 9.98


